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Only one thing is impossible for God: to find
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Program Objectives

0 What is Copyright (Intellectual Property)2

O How can | protect my creative works?

O How do | properly use the creative works

of others?
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Basics of Intellectual Property

Patents - Trademarks — Copyright — Creative Commons
0 What is IP (Intellectual Property)?
O Patents — Invention
Invention that is useful, novel, and non-obvious
O Trademarks - Name
Identification of goods and services
O Copyright - Creative

Creative Expressions fixed in form

O Creative Commons — Deliberately making your work
available for use by others.

Patents
=

Inventions and Processes
OPatent — exclusive rights to an
invention in exchange for public ’lclﬂ‘f’d
disclosure States
O Must be new, inventive, useful, Jln?mm
industrially applicable

o Good for 20 years

O Three types of Patents:
m Utility (new process) ‘
m Design (new, original) |
u Plant (variety of plant) \

Not all Inventions are Patented

o TRADE SECRETS are valuable company information
that will never be patented. il

1

O Remember — Patents are only good for 20 years.

Trade Secrets may be kept forever.

O Famous examples include: Coca Cola formula, Mrs.
Fields Chocolate Chip Cookie recipe, Listerine formula,
WD-40 formula, Big Mac special sauce recipe, Google
search algorithm, Auto-Tune software code

GO\JSIQ

L
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Trademarks
||
Industry Identification ® ™

oTrademarks (also Service Marks)

O Commercial methods to identify and distinguish goods and
services from competitors

Fun Facts About Trademarks

THE
PRICE @) pepsi

OF S1 MILLION L
BRANDING /?‘ o 3%

330 Gui

$33.000
EEE
-
S1.8 MILLION. -~ $221 MILLION

$100,000

1971 1886 1986 1990 1997 1998 JU[]B 2009 2012

From: FastCoDesign.com

Importance of Trademarks

T
O Protection of your BRAND
O Sad stories of Xerox and Kleenex “Dilution”

o Trademark Graveyard:

m Escalator, Trampoline, Dry Ice, Cube Steak, Kerosene, Yo-Yo,
Corn Flakes, Linoleum, Lanolin, Raisin Bran

o Value of your BRAND
O Name Recognition, product recognition, credibility

O Loss of income because of confusion or “dilution” of
BRAND

o Trademark protection lasts forever (if not diluted)
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Complicated Trademark Protection

I —
o Trademark = Brand/ Service Mark = Source

o0 Trademark rights protect the MARK against
confusingly similar marks or abuse of the mark

o Trademark is ONLY the MARK (not the product,
service or person associated with the mark)

O You can sell hamburgers and not be McDonalds, but
you cannot use the fo identify your product
O Every “protected” use must be protected

O Each style, manifestation, color scheme is a different
application

o Ridiculous Trademark Applications

| Handout: Sample C&D Letter ‘

Licensing Trademarks

O You can license the use of your trademark for a fee

or for free — as long as you have a written
document which (1) restricts the use and (2) reserves
your rights.

0 You must actively preserve your mark by going after

unauthorized use.

O “Cease and Desist” letter

O Failure to protect = loss of rights

O Protection by Internet Image search or hired

“monitor”

Protecting artist expression since 1783*

* |n the United States — UK started in1710
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Copyright

T ——

o Copyright protects “original work of authorship fixed in a
tangible medium of expression.”

O ldeas are not protected by copyright law

O Facts are not protected by copyright law

o Titles are not protected by copyright law

O Books, motion pictures, artwork, photographs, website
pages, computer code, marketing documents, choreography,
music are ALL protected (the expression of the idea or fact)

Copyright duration
N |
O Public domain created before December 31, 1922

O However, there may be a NEW copyright rights
created by derivative work

o New arrangement of a hymn, new perspective of Mona
Lisa

O For works created after 1978
O Individual: Life of creator + 70 years (Mickey Mouse)

0 Work for hire: 95 years from publication or 120 years
from creation, whichever is shorter

Expansion of Copyright protection

120 T T T T T T 1 I
110 ' w1998 Act (Sonny Bono Act)
100 1 M1976 Act

90 H M1962-74 Acts
001909 Act
E 1831 Act
M 1790 Act

80 H
70
60
50
40
30
20
10

]

Duration of Copyright Term (years)

- EEEEEEEEEEEEEEEEEEEEYX)
@ 8 o &N M F B R B OO A NMY N B~ ® & OO
e ®® @ @0 @ 0 R B 6 o R e AR DS
_____________________ a8

Year Copyright Term Began

From: Wikipedia “United States Copyright Law”
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Copyright “Rights”

o Perform

O Reproduce
o Display

o Distribute copies

o Derivative works

O A new work created from the original work
O Enough of the original work remains to be recognizable

u Parts of a melody, section of a photograph, re-color of an
image, enlargement or reduction in size

o0 Having rights to ONE is not the rights to ALL

Limitations on Copyright “Rights”

O Purchasers of copyright items can sell “those items”

o THAT Art Work
o THAT Compact Disk

o THAT Book

u Does not extend to copies, derivative works, or photographs

o Parodies/Satire (more later)

o Fair Use (more later)

0 Reproduction for handicapped use

O Braille, audio, electronic

Irony: It is impossible to credit the original creator of this image, due to wide

publication on the internet, and lack of embedded documentation.
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Copyright and Public Domain

T ——
Public Domain - Free to use in any form
O Published (created) before December 31, 1922, or
O 70 years after the death of the creator, or

O Specifically placed in the public domain (freeware, shareware,
Creative Commons), or

o Government works

OHowever, new arrangements or versions of a public domain
work are copyrighted to the extent of the arrangement or

version

Public Domain Confusion

0 How do you prove something is in the public domain?

O Proving a negative — just because you don't find
copyright information, doesn’t mean it isn't protected

0 Happy Birthday Song — there is a class-action lawsuit

pending in Federal Court to prove that the HBS is public
domain.

O Warner/Chappell Music has collected royalties for years
O The complaint is 26 pages long

O You can read it at:
http://www.scribd.com/doc/147645129 /Happybirthday

Copyright and Fair Use

|~
Fair Use and “Not” Fair Use

o “Fair Use” is an exception to copyright protection
O Examples:

m Excerpts for review or critique

® Parody and Satire FA I R
u News reporting S SER &
m Educational Use

O Balance test — how much is too much? u s E

0 Not relevant to Copyright
O Not a copyright issue

O Legally permitted
O Not “copyright-able”
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Fair Use Four-Factor Test
|

o Generally Accepted as the test for “Fair use”
O Factor #1 — What is the Character of the Use?
O Factor #2 — What is the Nature of the Work Used?

O Factor #3 — How Much of the Work is Used?

O Factor #4 — What effect does this have on the market
for the original?

Handouts: Copyright and Fair Use
Copyright & Fair Use for Teachers

Fair Use? (We may never know)
]

... Original photo by Mannie Garcia (?)

Steve Simula reproduction of Hope Poster
Source: Wikipedia

Shepard Fairey “Hope” Poster

Copyright-able
|

Cannot copyright Can copyright

o Formulae O Math Books
O Recipes O Recipe Books
o Government works o0 Formatted Statute
o Titles (movies, books, book
artwork)

Only one thing is impossible for God:
o0 Chord progression | to find any sense in any copyright law
on the planet.

~ Mark Twain’s Notebook, 1902-1903
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Parodies and Satire
j—

There is a
Difference

Between

Parody

And

OVERUSE!

| Handout: Sample Mechanical License Agreement ‘
Copyright and Music
T ——

O There are multiple rights involved with music
O Music
O Lyrics

O Sound Recording
O All are copyrighted and protected separately

O There are also statutory permitted uses of music
O Mechanical License
O Compulsory Mechanical License

m Requires that the recording does not change the “basic
melody or fundamental character”

m |s a copy of .... Not a derivative of... the original work

Copyright and Music

The Copyright Owner's Exclusive Rights
in Songs and Sound Recordings

Exclusive Right Song Res:::’r';?ng

Make Copies c o

or Phonorecords

Distribute Copies 0 °

or Phonorecords

Prepare “ o
Derivative Works

Perform Publicly L ) '
Display Publicly ° -

Perform Publicly
by Digital Audio D
Transmission

From: SASHAY Comhunications, by Joy Butler
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| Handout: Top 10 Copyright Myths |
Legal use of Copyright Material
P
How to “Get Around” Copyright Law

0O Obtain permission from the owner
O Use Public Domain works

O Public Domain by passage of time
O Public Domain by Government works

O Public Domain by design

0O Create your own source materials

Handouts:
Commercial Copyright License Agreement

Co py rig h‘r License Sample License Agreement
I —

0 Use with Permission does not mean unlimited use!

O Make sure you know what the “license” covers

O Purchase of an original artwork is not the purchase
of the copyright

O Purchase of an image does not grant right to alter
or use the image outside of purchased use
O Purchase of a Painting
® Does not mean image on website
® Does not mean image on note cards

u Does not mean image on brochure

Handout:

Work For Hil’e Sample Work for Hire Agreement

I —
o0 “Work For Hire” is owned by the hiring agent under
three conditions:

O (1) Meet “Commissioned Works” definition in the law:
m Contribution to a larger work, such as a magazine

m A part of a motion picture or audiovisual work

m A compilation of existing works

m Instructional texts or graphic works

m A translation of an existing work

m A test

u Answers for a test

m Supplementary works, such as a graph for a book
u An atlas

Copyright - What Users and Creators of Art Need to Know
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Work for Hire (continued)

I —
0 Work For Hire belongs entirely to hiring agent:

O (2) If the creator is an employee and the work was
created on company time or with company resources;

O (3) If the creator specifically relinquishes all rights prior

to commencement of work.

Copyright Protection

| P
Protect Your Creations

OCopyright Protection

O Protected at Creation (fixed in form)

O Notice © + year + name

O Registration to recover costs and fees for claims

m www.copyright.gov/register for online registration
m $35 filing fee (online) $50-65 filing fee (hard copy)

O Failure to protect rights may mean you lose rights
O Fair Use — See handout
O [alt] 169 =©

Criminal Copyright

and other IP Violations

o Digital Millennium Copyright Act (DMCA)

o Federal Criminal Law
o Trademark Counterfeiting Act

o Counterfeit Labeling Act
o Criminal Copyright Infringement = Felony if:
O At least 10 copies

O Total retail value > $2,500
O Within 180 days

O 3 years - $250,000 fine

O 5 years — if done for commercial advantage or private
financial gain

O Misdemeanor where value > $1,000 and “willful violation of
rights for commercial advantage or private financial gain”
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ButiW

Memes are good examples of how difficult it may
be to (1) protect a copyright and (2) correctly use
a copyrighted work.

‘ Handout: Sample Model Release ‘

Releases — Use of private likeness

o Types of Releases
O Model Release
O Minor Release

O Property Release

0 When do you need a release?
O If the subject is recognizable

o If the subject is used for commercial purposes

Releases — When Not Needed
[ |
o Public Places

O Images taken from the street of publically visible
property

O Public buildings (visible to the public, located in public)

0 When is a release not needed?

o Educational purposes
o Editorial illustration

o Non-commercial purposes

Copyright - What Users and Creators of Art Need to Know
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Handout: CC Info Flyer

Creative Commons

||
o Allowing defined types of licenses for your creative

works — and provides a guide for using the work of
others

o Creativecommons.org
o FREE

o Types of Licenses:

0 ©089 ©08

Ot Ound ©250)

Attribution — No Derivative — Non Commercial — Share alike

Attribution

Attribution — ShareAlike

Used by Wikipedia

Attribution — NoDerivatives

Attribution — NonCommercial

Attribution — NonCommercial — ShareAlike

Attribution — NonCommercial — NoDerivatives

So... What is this Presentation?

0o
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‘ Handout: For More information |

Intellectual Property - Summary

O Property Rights
O Patents, Trademarks, Copyrights
O Exception to Exclusive Rights

O Creative Commons, Public Domain, Fair Use
o Controlling Rights

O Licensing, Work for Hire
o For more information - Top 10 Links
o TED Talk

Thank you for your attention!
j—

Questions? Answers?

You can find this presentation
At blog.lawlatte.com
Under “2013 Workshops”

You can find Miriam at:
MiriamRobeson@lawlatte.com

Copyright - What Users and Creators of Art Need to Know
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Sample cease and desist letter
Date: (Month Day, Year)

Dear [fill in name here],

lam a/an [pick one: artist/ maker/ craftsperson] working with

. [Describe your materials or design style and how long you have been working in this style or with this
media.]

Last week, [pick one: Google Alerts, a fellow artist, book, magazine, etc.] brought to my
attention that you recently published an image of work that appears to . [Describe the

offending aspect that you feel copies your work without being rude or insulting. Stick to the facts.]

| have been working with this [material, media, style] for the past [number] years while
your use seems to have been launched more recently.

At this time, | respectfully request that you discontinue this particular line of work that so closely
resembles my work. The fact that your work is so similar, significantly increases the possibility of
confusion between my work and yours. Most galleries, exhibitions, and collectors will avoid showing or
buying work that appears to copy an earlier artist's prior work.

Whether the similarity in your work was intentional or coincidence, | hope that this notice will allow you
to rethink your efforts. | sincerely believe that each artist will achieve their best work by finding a
unique path that provides long term growth and personal expression. Please consider taking your skills
in another direction.

| would like to resolve this issue between the two of us without further publicity or involving formal legal
action. Please email me or give me a call at [telephone number].

Thank you in advance for your cooperation.

Sincerely,

Name of artist
address

city, state
phone number
web address
email address

© 2010, “Ask Harriet” — used with permission
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Copyright and Fair Use

Fair Use of copyright media
(aka: Fair Use is one of the more complicated provisions of the Copyright Act)

1. What can be copyrighted? — All original works of authorship that can be “fixed”
a. Examples of “works of authorship”
(1) Literary (including software and web pages)

(2) Music

(3) Drama

(4) Choreography

(5) Pictorial, graphic, sculpture (artwork)
(6) Motion Pictures

(7) Sound recordings

(8) Architectural works

2. Copyright is automatic
a. Who owns the work?

i. Generally, the creator of the work

(1) Exception: when the creator “creates” the work as part of his or her
scope of employment - then the work is owned by the employer, unless
otherwise contracted.

(2) Exception to the exception: Student-created works, even if done as
part of a graded assignment, are owned by the student.

3. Public Domain works — Free to use in any form
a. Any works published before December 31, 1922, or
b. Copyright expires 70 years after the death of the creator, or
C. Any works specifically placed in the public domain (freeware, shareware, etc.), or
d.
i.

Government works.
However, new arrangements or versions of a public domain work are
copyrighted to the extent of the arrangement or version

4. Fair Use — Exception to the Copyright Law — Balance of the author’s right to control with
public’s need to gain access to a copyrighted work.
a. Four Factor Balance Test: (These are applied IN ORDER by the Courts)

b. Factor #1: What is the character of the use?
v Works that are used for educational (versus commercial) purposes are
more likely to pass Factor #1 test.

C. Factor #2: What is the nature of the work to be used?
v Works that are more factual in nature (versus imaginative) will be more
likely to pass Factor #2 test.

d. Factor #3: How much of the work will be used?
v Use of small amounts of a larger work, or excerpts of a work (versus use
of entire books, images, or music) will be more likely to pass the Factor
#3 test.
e. Factor #4: What effect would this use have on the market for the original or
for permissions if the use were widespread?
v Use of materials that are out of print, not readily available, or created by

someone that cannot be identified (versus works with a ready commercial
Copyright - What Users and Cr@%ﬁb%*)\@ﬁ%e@toor}gny\bely to pass Factor #4 test Page 16 of 36



5. Some examples of inappropriate use

Copies of Entire issues of Newsweek for Students

Use of image downloaded from a commercial Internet site
Copy of an entire book for research project

Copies of one “legit” copy of music for band Definitely Wrong
Classroom viewing of entire feature motion picture

Digitally re-formatting a feature motion picture for class use

Using the same current events article for 10 years Very Questionable

Copying an entire book that is out of print for class use
Repeated (year after year) use of one coursepack (not updated)

Somewhat Questionable

6. Some examples of Fair Use

Copy of selected chapters of a book for research project
Copy of selected images for reference or use in a research project

Probably Fair Use

Classroom viewing of excerpt of feature motion picture for discussion
Copy of a current events article for class discussion

Copy of Shakespeare’s “Twelfth Night” from Project Gutenberg web site
Viewing images of art for class discussion, criticism, identification
Coursepacks of selected (short) articles, chapters, etc.

Use of free clip art or images from a free site

Face-to-Face” teaching of copyrighted work (dramatic reading, display)

Definitely Fair Use

7. How you can be “Right” with copyright Regardless of “Fair Use”
a. Permission obtained from the author or copyright holder always wins!
b. In any published works (that means, any work that someone else will see, whether

another teacher or students), always attribute the source!

C. Many published works (mostly books and software) have a special educational
license which permits copying and modifications for classroom use. Look for

“Educational License” information on the product.

8. For more information...Selected Internet resources for further exploration of Copyright
guidelines:
a. Authorama — free literature works on the Web: http.//www.authorama.com/
b. Bitlaw.com — Technology law web site, “Fair Use in Copyright”

http://www.bitlaw.com/copyright/fair use.html

C. Project Gutenberg — Public Domain literature on the Web

http://www.qutenberqg.org/wiki/Main Page

d. US Copyright Office, “Fair Use” http://www.copyright.qov/fls/fl102.htm|

© 2013, Miriam Robeson
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TECHNOLOGY
éag’ LEARNING

Copyright and FairUse Guidelines for Teachers

www.techlearning.com. More detailed information about
fair use guidelines and copyright resources is available at
www.halldavidson.net.

This chart was designed to inform teachers of what they
may do under the law. Feel free to make copies for teachers
in your school or district, or download a PDF version at

Medium Specifics What you can do The Fine Print
Printed Material * Poem less than 250 words; 250-word * Teachers may make multiple copies * Copies may be made only from legally
(short) excerpt of poem greater than 250 words for classroom use, and incorporate into acquired originals.

* Articles, stories, or essays less than multimedia for teaching classes. * Only one copy allowed per student.
2,500 words * Students may incorporate text into + Teachers may make copies in nine

* Excerpt from a longer work (10 percent multimedia projects. instances per class per term.
of work or 1,000 words, whichever is + Usage must be “at the instance
less) and inspiration of a single teacher,”

* One chart, picture, diagram, or cartoon i.e., not a directive from the district.
per book or per periodical issue * Don't create anthologies.

* Two pages (maximum) from an * “Consumables, such as workbooks,
illustrated work less than 2,500 words, may not be copied.

e.g., a children’s book
Printed Material * An entire work * A librarian may make up to three * Copies must contain copyright
(archives) « Portions of a work copies “solely for the purpose of information.

* A work in which the existing format replacement of a copy that is damaged, * Archiving rights are designed to allow
has become obsolete, e.g., a document deteriorating, lost, or stolen.” libraries to share with other libraries
stored ona Wang Computer one—of—a—kind and out—of—print bOOkS.

Tllustrations ¢ Photograph * Single works may be used in their entirety, * Although older illustrations may be in
and Photo gra ph 5 * Tllustration bu‘F no more than five images by a single tl'le public domain and qon’t need permis-

+ Collections of photographs artist or photographer may be used. sion to be .used, sometimes they’Fe part

« Collections of illustrations * From a collection, not more than 15 of a copyright collection. Copyright

images or 10 percent (whichever is ownership information is available at

less) may be used. www.loc.gov or www.mpa.org.
Video * Videotapes (purchased) * Teachers may use these materials in ¢ The material must be legitimately
(for viewing) * Videotapes (rented) the classroom. acquired.

Copyright - What Users and Creators

* DVDs

« Laserdiscs

of Art Need to Know

Copies may be made for archival
purposes or to replace lost, damaged,
or stolen copies.

Material must be used in a classroom
or nonprofit environment “dedicated
to face-to-face instruction.”

* Use should be instructionaFage f& of 36

entertainment or reward.

* Copying OK only if replacements are



unavailable at a fair price or in a viable
format,

Video

(for integration into
multimedia or video
projects)

* Videotapes

* DVDs

* Laserdiscs

* Multimedia encyclopedias
* QuickTime Movies

¢ Video clips from the Internet

Students “may use portions of lawfully
acquired copyright works in their
academic multimedia,” defined as 10
percent or three minutes (whichever
1s less) of “motion media.”

The material must be legitimately
acquired (a legal copy, not bootleg or
home recording).

Copyright works included in multimedia
projects must give proper attribution

to copyright holder.

Music

(for integration into
multimedia or video
projects)

* Records

* Cassette tapes

* CDs

¢ Audio clips on the Web

Up to 10 percent of a copyright musical
composition may be reproduced,
performed, and displayed as part of a
multimedia program produced by an
educator or students.

A maximum of 30 seconds per musical
composition may be used.
Multimedia program must have an
educational purpose.

Computer Software

* Software (purchased)
* Software (licensed)

Library may lend software to patrons.
Software may be installed on multiple
machines, and distributed to users via
a network.

Software may be installed at home and
at school.

Libraries may make copies for archival
use or to replace lost, damaged, or
stolen copies if software is unavailable
at a fair price or in a viable format.

Only one machine at a time may use
the program.

The number of simultaneous users must
not exceed the number of licenses; and
the number of machines being used
must never exceed the number licensed.
A network license may be required for
multiple users.

Take aggressive action to monitor that
copying is not taking place (unless for
archival purposes).

Internet

* Internet connections

* World Wide Web

Images may be downloaded for
student projects and teacher lessons.
Sound files and video may be down-
loaded for use in multimedia projects
(see portion restrictions above).

Resources from the Web may not be
reposted onto the Internet without
permission. However, links to legitimate
resources can be posted.

Any resources you download must have
been legitimately acquired by the Web site.

Television

* Broadcast (e.g., ABC, NBC, CBS,
UPN, PBS, and local stations)

* Cable (e.g., CNN, MTV, HBO)

* Videotapes made of broadcast and
cable TV programs

Broadcasts or tapes made from broad-
cast may be used for instruction.
Cable channel programs may be used
with permission. Many programs may
be retained by teachers for years—

see Cable in the Classroom
(www.ciconline.org) for details.

Schools are allowed to retain broadcast
tapes for a minimum of 10 school days.
(Enlightened rights holders, such asPBS’s
Reading Rainbow, allow for much more.)
Cable programs are technically not
covered by the same guidelines as
broadcast television.

Sources: United States Copyright Office Circular 21; Sections 107, 108, and
110 of the Copyright Act (1976) and subsequent amendments, including the
Digital Millennium Copyright Act; Fair Use Guidelines for Educational

Multimedia; cable systems (and their associations); and Copyright Policy and
Guidelines for California’s School Districts, California Department of Education.
Note: Representatives of the institutions and associations who helped to draw up

many of the above guidelines wrote a letter to Congress dated March 19, 1976, stating:
“There may be instances in which copying that does not fall within the guidelines
stated [above] may nonetheless be permitted under the criterion of fair use”




Sample MECHANICAL LICENSE Agreement

AGREEMENT made and entered into day of , 19 between
[ 1("Licensor") and [ ] ("Licensee").

1. OWNERSHIP AND COMPOSITIONS: Licensor warrants and represents that it is the owner of a valid
United States copyright in the following musical compositions:

[List music compositions and type (i.e. music, lyrics)]

(referred to as the "Composition(s)"), and has the right to grant the license herein provided.

2. LICENSE: Licensor grants to Licensee the non-exclusive right, privilege and license, to use the
Compositions, in the manufacture and sale of sound-recordings in all forms, whether now or hereafter
devised or discovered ("Records") throughout the world ("Territory"), for the album entitled below.

3. ROYALTY: For such records made and distributed, the royalty shall be the statutory rate in effect at
the time the record is released, (or 75% of statutory rate) and any royalty stated in terms of a
percentage of the statutory rate shall apply to the statutory rate at such time. All royalties and fees for
recordings of the composition shall be paid as follows, unless contrary instruction shall be issued:

Ex: Writer - 100% or Publisher 100% or Writer -50% Publisher 50%

Notwithstanding the foregoing, the maximum aggregate mechanical royalty rate which Company will be
required to pay in respect of any single, E.P. or L.P., regardless of the total number of compositions
contained therein, shall not exceed Two (2) times, five (5) times, and Ten (10) times the "Per Selection
Rate" respectively. All mechanical royalties payable hereunder shall be paid on the basis of net Records
sold hereunder for which royalties are payable to Artist pursuant to Artist’s Recording Agreement with
Company.

4. ACCOUNTING:

(a) Licensee shall render to Licensor semi-annual statements, (or quarterly) and payments thereof, of all
royalties payable hereunder, within 45 days after June 30 and December 31, for each period for which
any such royalties accrue pursuant to the terms hereof. Licensee shall account and pay for all royalties
due to Licensor accruing from the release date of the below referenced album.

(b) Licensor shall have the annual right, on thirty (30) days written notice, at Licensor's expense, to audit
Licensee's books and records with respect to royalties payable in accordance to this agreement.

(c) Upon Licensee’s failure to account to Licensor and pay royalties as provided in this Agreement,
Licensor may give Licensee written notice, by U.S. certified Mail, return receipt requested, that, unless
the default is remedied within thirty (30) days from the date of the notice, the license will automatically
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terminate. Such termination shall render either the making or the distribution, or both, of all records for
which royalties have not been paid, actionable as acts of infringement under the United States Copyright
Act.

6. CREDIT: In regards to all records manufactured, distributed and/or sold hereunder, Licensee shall
include in the label copy of all such records, or on the permanent containers of all such records, printed
writer/publisher credit in the form of the name of the writers and the publishers of the copyrighted
work as listed below.

7. WARRANTY & INDEMNITY: Licensor indemnifies and hold harmless Licensee, its successors and
assigns form any and all loss, damage, cost or expense, including attorney fees, by reason of any adverse

claims by others in and to the subject matter hereof, or by reason of any breach of any of the expressed
warranties herein contained, or by reason of any adjudication invalidating said mechanical rights or
copyright privileges under which this license is granted.

8. ASSIGNMENT: This agreement is assignable by either party and shall be binding upon the heirs, legal
representatives, successors and assigns of the parties hereto.

9. TERM: This license shall continue in effect for the life of the copyright on the Compositions.

10. EFFECTIVE LAW: This agreement shall be construed in accordance to the laws of the State of Indiana.

11. LICENSING INFORMATION:

Artist:

Song Timing:

Album Titles:

Release Date:

Label Name:

Release Number:
Agreed and Accepted:
Licensor Licensee

Signature Signature
Printed Name Printed Name
Address of ARTIST: Address of LICENSEE:
ARTIST LICENSEE
Sample Mechanical License Agreement Page 2 of 2
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Top 10 Copyright Myths

10.

11.

If it doesn’t have ©, it’s not copyrighted. Myth. All original work acquires copyright
protection as soon as it's created, or “fixed in form.” © is not required for copyright
protection.

Copyright protection requires registration. Trick myth. Copyright protection happens
as soon as a work is created. However, in order to sue for copyright infringement,
damages and attorneys fees, you may need to register your work. Registration also
establishes a creation date.

Mailing your work to yourself has the same effect as registering with the Copyright
office. Myth. Nice try, but all this does is establish the postmark on the envelope. If it's
important to establish a creation date, spend the $35 to register with the Copyright office.

If it’s on the Internet, it’s free for the taking. Myth. No, Digital form does not render a
copyright invalid or unenforceable; just harder to catch.

Copying “just a little bit” is not copyright infringement. This is “just a little bit” true.
Exceptions to copyright exist for educational use, criticism, parody and news reporting;
however, there is no bright line for how much is too much.

It’s not copying if | change the original. If you can identify the original work, it's a
copyright violation. However, this is a matter of degree, for which it's nearly impossible to
know where the “line” is drawn.

Copyright protection is forever. Myth. Nope. Copyright protection lasts for the life of
the creator plus 70 years (if created before 1978, the expiration is life plus 95 years, thanks
to Disney).

If | acquire the original copyrighted work, | also acquire the copyright. Myth. NO.
The transfer of the created work does not transfer the copyright. If you sell an original work
of art, you still own the rights to use the images, to recreate the artwork, and to sell the
copyright to someone else. Transfer of copyright can only be accomplished in writing.

If someone hires me to create something for them, they also own the copyright.
Depends. This is called “work for hire,” there are two points of view: If you are an
employee, and creating things is part of your job, then your creations belong to your
employer. If you are a contractor, and you are hired to create a specific work, the transfer
of the copyright must be in writing.

Public Domain works are “Up for grabs.” Myth. Wrong again. Public Domain only
means that you can freely use the work to create your own work - you cannot claims rights
to the work. “Derivative Works,” or works that you create from the original work, are yours.
Examples include new arrangements and performances of classical music.

Bonus “Moral Question.” | can use the “fair use” exception to show what | think about
someone else’s work. There is a limit to how “fair use” can be applied: the law prevents
"intentional distortion, mutilation, or other modification of the work which would be
prejudicial to" the artist's honor or reputation.

© 2013, Miriam Robeson
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Sample COMMERCIAL COPYRIGHT LICENSE AGREEMENT
This Agreement made the day of , 200__, by and between ARTIST ("Licensor") and
("Licensee").

THE LICENSOR AND LICENSEE AGREE THAT:
1. Rights Granted

The Licensor grants to the Licensee for the full term of this Agreement the non-exclusive right to copy
the content described as: [Name of Content] (hereinafter called "Licensed Material") for incorporation
into: [Name of Work] (hereinafter called the "Work") and to reproduce and distribute the Licensed
Material in: [Limitation of Distribution]

The rights granted under this Agreement shall be granted worldwide in all languages (the "Territory").

Licensee shall be able to resize, crop, and (list additional rights, if applicable):

Licensee shall be able to remove, obscure or modify any copyright or other notices included in the
Licensed Material, notwithstanding the copyright notice requirement of Section 4.

2. Licensee's Rights and Obligations

Licensee shall be solely responsible for providing all funding and technical expertise for the development
and marketing of the Work.

Licensee shall be the sole owner of the Work and all proprietary rights in and to the Work; except, such
ownership shall not include ownership of the copyright in and to the Licensed Material or any other
rights to the Licensed Material not specifically granted in Section 1 above.

3. Fees

Licensee shall pay Licensor a flat fee of S as full payment for all rights granted. Payment shall
be made upon execution of this Agreement.

4. Credit & Samples

Licensee shall include, within the frame of, or beside the Licensed Material, every time it appears in the
Work, the copyright notice as follows: [Map, Table, etc. © Given Place Media. Type face must be legible
and at a size no less than 75% of body text.

Upon publication, Licensee shall furnish one copy of the Work to Licensor upon request.

Sample Commercial Copyright License Agreement Page 1 of 5
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5. Specific Restrictions on Use of Licensed Material

Licensed Material is solely for use by the Licensee and Licensee’s employees (including independent
contractors) authorized by Licensee to exercise these rights specifically granted in Section 1 above,
regardless of the physical location of such persons.

Licensee shall not modify, copy, distribute, transmit, display, perform, reproduce, publish, license,
create derivative works from, sublicense, transfer, assign, rent, sell or otherwise convey Licensed
Material obtained from Licensor in any way not specifically granted in Section 1 above without the prior
written consent from Licensor.

Licensee shall not use Licensed Material for any purpose that is unlawful or prohibited by these Terms of
Use.

6. Revisions

The Licensor shall retain the right to revise the source Licensed Material on Licensor’s website without
notice. The provisions of this Agreement shall apply to each revision of the Licensed Material by the
Licensor as though that revision were the Licensed Material being published for the first time under this
Agreement.

7. Licensor's Warranty

The Licensor warrants that he is the sole owner of the Licensed Material and has full power and
authority to make this Agreement; that the Licensed Material does not infringe any copyright, violate
any property rights, or contain any scandalous, libelous, or unlawful matter. The Licensor shall defend,
indemnify, and hold harmless the Licensee and/or its licensees against all claims, suits, costs, damages,
and expenses that the Licensee and/or its licensees may sustain by reason of any scandalous, libelous, or
unlawful matter contained or alleged to be contained in the Licensed Material or any infringement or
violation by the Licensed Material of any copyright or property right.

8. Limitations on Warranties
Notwithstanding anything else in this Agreement:

Neither party shall be liable for any indirect, special, incidental, punitive or consequential damages,
including but not limited to loss of data, business interruption, or loss of profits, arising out of the use of
or the inability to use the Licensed Material.

Licensor makes no representation or warranty, and expressly disclaims any liability with respect to the
content of any Licensed Material, including but not limited to errors or omissions contained therein,
libel, infringement of rights of publicity, privacy, trademark rights, moral rights, or the disclosure of
confidential information.

Except for the express warranties stated herein, the Licensed Material are provided on an "as is" basis,
and Licensor disclaims any and all other warranties, conditions, or representations (express, implied,
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oral or written), relating to the Licensed Material or any part thereof, including, without limitation, any
and all implied warranties of quality, performance, merchantability or fitness for a particular purpose.
Licensor makes no warranties respecting any harm that may be caused by the transmission of a
computer virus, worm, time bomb, logic bomb or other such computer program. Licensor further
expressly disclaims any warranty or representation to Authorized Users, or to any third party.

9. Indemnities

Each party shall indemnify and hold the other harmless for any losses, claims, damages, awards,
penalties, or injuries incurred by any third party, including reasonable attorney's fees, which arise from
any alleged breach of such indemnifying party's representations and warranties made under this
Agreement, provided that the indemnifying party is promptly notified of any such claims. The
indemnifying party shall have the sole right to defend such claims at its own expense. The other party
shall provide, at the indemnifying party's expense, such assistance in investigating and defending such
claims as the indemnifying party may reasonably request. This indemnity shall survive the termination of
this Agreement.

10. Term and Termination

(a) This Agreement shall remain in effect for one (1) year for Internet publication or, for print
publication, the duration of time required to publish and distribute the Work unless terminated earlier
in accordance with this Section 10. Upon expiration of the term and any renewal term(s) agreed upon
pursuant to Section 10(b), or upon earlier termination in accordance with Section 10(c), the rights
granted in the Licensed Material shall revert to the Licensor.

(b) Upon the expiration of the term of this Agreement for Internet publication, the parties may agree to
renew this Agreement for an additional (1) year term, upon the same terms and conditions as set forth
herein.

(c) In the event that either party to this Agreement shall fail to comply with this Agreement and shall fail
to remedy such default within thirty (30) days after receipt of written notice thereof, this Agreement
shall terminate upon expiration of the thirty (30) day period.

(d) Upon termination or expiration of this Agreement, Licensee shall cease reproducing, advertising,
marketing and distributing the Work as soon as is commercially feasible. Notwithstanding the foregoing,
Licensee shall have the right to fill existing orders and to sell off existing copies of the Work then in
stock, provided, the sell-off period shall not exceed six (6) months from the date of termination. Licensor
shall have the right to verify the existence and validity of the existing orders and existing copies of the
Work then in stock upon reasonable notice to Licensee.

(e) Termination or expiration of this Agreement shall not extinguish any of Licensee's or Licensor's
obligations under this Agreement (including, but not limited to, the obligation to pay royalties) which by
their terms continue after the date of termination or expiration.
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11. Amendments

The written provisions contained in this Agreement constitute the sole and entire Agreement made
between the Licensor and the Licensee concerning this Licensed Material, and any amendments to this
Agreement shall not be valid unless made in writing and signed by both parties.

12. Dispute Resolution

In the event any dispute or controversy arising out of or relating to this Agreement, the parties agree to
exercise their best efforts to resolve the dispute as soon as possible. The parties shall, without delay,
continue to perform their respective obligations under this Agreement which are not affected by the
dispute.

Mediation. In the event that the parties cannot by exercise of their best efforts resolve the dispute, they
shall submit the dispute to Mediation. The parties shall, without delay, continue to perform their
respective obligations under this Agreement which are not affected by the dispute. The invoking party
shall give to the other party written notice of its decision to do so, including a description of the issues
subject to the dispute and a proposed resolution thereof. Designated representatives of both parties
shall attempt to resolve the dispute within [time period] after such notice. If those designated
representatives cannot resolve the dispute, the parties shall meet at a mutually agreeable location and
describe the dispute and their respective proposals for resolution to responsible executives of the
disputing parties, who shall act in good faith to resolve the dispute. If the dispute is not resolved within
30 (thirty) days after such meeting, the dispute shall be submitted to binding arbitration in accordance
with the Arbitration provision of this Agreement.

Arbitration. Any controversies or disputes arising out of or relating to this Agreement shall be resolved
by binding arbitration in accordance with the then current Commercial Arbitration Rules of the
American Arbitration Association. The parties shall endeavor to select a mutually acceptable arbitrator
knowledgeable about issues relating to the subject matter of this Agreement. In the event the parties
are unable to agree to such a selection, each party shall select an arbitrator and the arbitrators in turn
shall select a third arbitrator. The arbitration shall take place at a location that is reasonably centrally
located between the parties, or otherwise mutually agreed upon by the parties.

All documents, Material, and information in the possession of each party that are in any way relevant to
the claim(s) or dispute(s) shall be made available to the other party for review and copying no later than
14 (fourteen) days after the notice of arbitration is served.

The arbitrator(s) shall not have the authority, power, or right to alter, change, amend, modify, add, or
subtract from any provision of this Agreement or to award punitive damages. The arbitrator shall have
the power to issue mandatory orders and restraining orders in connection with the arbitration. The
award rendered by the arbitrator shall be final and binding on the parties, and judgment may be
entered thereon in any court having jurisdiction. The agreement to arbitration shall be specifically
enforceable under prevailing arbitration law. During the continuance of any arbitration proceeding, the
parties shall continue to perform their respective obligations under this Agreement.
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13. Governing Law and Forum

This Agreement shall be governed according to the laws of the State of Indiana, applicable to
agreements made and to be wholly performed therein.

14. Assignment and Transfer

The Licensee may not assign, directly or indirectly, all or part of its rights or obligations under this
Agreement without the prior written consent of the Licensor, which consent shall not be unreasonably
withheld or delayed.

15. Notice

The address of each party hereto as set forth below shall be the appropriate address for the mailing of
notices, checks and statements, if any, hereunder. All notices shall be sent certified or registered mail
and shall not be deemed received or effective unless and until actually received. Either party may
change their mailing address by written notice to the other.

IN WITNESS WHEREOF, the parties have duly executed this Agreement as of the date first written above.

Signature Signature
Printed Name Printed Name
Address of ARTIST: Address of LICENSEE:
ARTIST LICENSEE
Sample Commercial Copyright License Agreement Page 5 of 5
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Sample Copyright License Agreement

THIS AGREEMENT is made the day of BETWEEN (called “the Artist”) of

AND [ ], having its office and principal place of business at [ 1
(hereinafter called “the Licensee”).

WHEREAS:
A. Licensee operates a business selling high quality reproductions of original works of art.

B. Artist is the creator of original works of visual art and is willing to license the reproduction of certain
artworks to the Licensee on the terms herein contained.

IT IS HEREBY AGREED as follows:

1. Sole License. The Artist hereby grants to the Licensee a sole license to do any and all of the
following things in relation to the works of art specified in the attached Schedule of Artwork (“the
Artworks”):

a) To reproduce the Artworks as part of the Licensee’s inventory, in the manner described in clause 2
below.

b) To advertise for sale and to sell such reproductions to the public.

c) The Artist acknowledges that, the License herein being a sole License, the Artist shall refrain from
appointing another agent or third party to exercise any of the rights hereby granted in respect of the
Artworks.

2. Manner of Reproduction

a) All reproductions for sale shall be Giclee onto printing canvas, stretched canvas or archival paper. All
such reproductions shall be in full color, and shall be full size.

b) The Licensee shall however be at liberty to make and publish (including on its website) reduced size
copies of the Artworks for the purpose only of advertising the sale of the reproductions. In the case of
online advertising, the copies shall be low resolution copies.

3. Intellectual property. The ownership of the original Artworks, and the copyright therein shall
remain vested in the Artist, subject to the terms of this Agreement. No rights in the Artworks, other than
those herein licensed, shall be exercised by the Licensee

4. Sale of original work. In the event of sale of the original Artworks, the Artist shall make the
purchaser aware of the terms of this Agreement.

5. The Territory. The rights hereby granted may be exercised by the Licensee in any part of the world.
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6. The Term. Subject to the termination provisions contained at clause 13 below, the term of this
Agreement shall be 2 years from the date signed by the parties.

7. Obligations of the Licensee. The Licensee shall, during the term of this Agreement, actively promote
the sale of reproductions of the Artworks, and in general shall seek to exercise the rights hereby granted
to the advantage of both parties.

8. Sale Price. The Licensor shall be at liberty to fix the sale price of the reproductions.
9. Royalties.

a) The Licensee shall pay the Licensor [ 1% of the gross value of the sale of each reproduction
of the Artworks (excluding VAT), or $[ ] per reproduction, whichever is greater.

b) The Licensee shall keep proper records of all income earned in connection with the Artworks, and
shall account to the Artist twice yearly, at the same time discharging all monies then due to the Artist by
the Licensee.

c) The Licensee shall, upon 14 days’ notice, permit the Artist to inspect all records of the Licensee
relating to the exercise of the rights hereby granted.

10. Warranty and Indemnity. The Artist warrants that he or she is the creator of the original Artworks;
that all rights, including the copyright, in the said works are vested exclusively in the Artist; that the
Artist has full right and authority to enter into this Agreement; and that the use of the Artworks in the
manner envisaged by this Agreement will not to the knowledge of the Artist infringe the rights of any
third party. The Artist further indemnifies the Licensee against all costs demands claims and proceedings
arising in connection with a breach of this warranty. The provisions of this clause shall survive
termination of this Agreement.

11. Moral Rights. The Licensee undertakes to respect and observe the Artist’s moral rights of paternity
(the right to be identified as the creator of the work) and integrity (the right to preserve the work from
derogatory use and distortion.

12. Termination.

(a) This Agreement may be terminated by either party, on giving 3 months’ notice in writing to the
other, in the event that no income is realized from the Artworks through the efforts of the Licensee for
any consecutive period of 3 months.

(b) This Agreement may be terminated by either party in the event of a material breach of the terms
hereof by the other party

(c) This Agreement shall automatically determine in the event of the insolvency of the other party

(d) Termination shall be without prejudice to the right of either party to redress for any antecedent
breach of this Agreement

(e) Upon termination of this Agreement, whether through expiration of the term hereby granted or for
any other reason, the Licensee shall cease to exercise the rights hereby granted, and shall deliver to the
Licensee all (if any) unsold reproductions in the possession of the Licensee, upon payment by the
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Licensor of a sum equal to the direct cost of the reproduction incurred by the Licensee, such sum to be
vouched by the Licensee.

13. Successors. This Agreement shall ensure to the benefit of and shall bind the parties hereto, and (in
the case of the Artist) his or her executors and assigns, and (in the case of the Licensee) its successors
and assigns.

14. Confidentiality. The Artist and Licensee agree to keep confidential the terms of this Agreement.
15. General.

(a) This Agreement is personal to the parties hereto and may not be assigned by either party without
the prior written consent of the other party.

(b) Any notice to be given pursuant to the terms of this Agreement shall be sent by registered post to
the recipient thereof at the address specified on page 1 of this agreement, or such other address as may
have been notified to the party giving the notice.

(c) Any amendment to this Agreement shall be in writing signed by both parties hereto.

(d) This Agreement constitutes the entire agreement between the parties and supersedes all prior
negotiations and understandings.

IN WITNESS whereof the parties hereto have executed this Agreement the day and year first herein
written

Dated: , 2013.
Signature Signature
Printed Name Printed Name
Address of ARTIST: Address of LICENSEE:
ARTIST LICENSEE
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[Sample] Work-For-Hire Agreement

1. Parties. This is an Agreement between name of artist, hereinafter Artist, normally doing
business at full address and name of creative firm, hereinafter Creative Firm, normally doing

business at full address.

2. Scope of Work. This Agreement covers the preparation of project title or description further

described in Addendum and submission of ideas and materials therefor. Artist will receive a
total fee of Sfee upon satisfactory completion. Artist will deliver to Creative Firm on or before
agreed date the project title or description in form and content satisfactory to creative firm.

3. Atrtist is an independent contractor. This work is considered work-for-hire under the United
States Copyright Act of 1976. All concepts, ideas, copy, sketches, art- work, electronic files and
other materials related to it will become the property of Creative Firm. Artist acknowledges that
project title or description is being created by Artist for use by Creative Firm.

4. Derivative Works. At Creative Firm's sole and absolute discretion, Creative Firm may make any
changes in, deletions from, or additions to project title or description. Creative Firm is not
under any obligation to use project title or description or derivative materials.

5. Property of Creative Firm. Artist acknowledges that project title or description is being created
by artist for use by Creative Firm and that project title or description is a work made for hire
under the United States Copyright Act of 1976. At all stages of development, the project title or
description shall be and shall remain the sole and exclusive property of Creative Firm. If for any
reason the results and proceeds of Artist's services hereunder are determined at any time not to
be a work made for hire, Artist hereby assigns to Creative Firm all right, title and interest
therein, including all copyrights as well as renewals and extensions thereto.

6. Creative Credit. Credit for the work shall read: credit to artist, provided that a substantial
portion of Artist's work is used in Creative Firm's final product. No inadvertent failure by
Creative Firm to comply with the credit line shall constitute a breach of this Agreement.

7. Original Works. Artist represents and warrants to Creative Firm that to the best of his/her
knowledge the concepts, ideas, copy sketches, artwork, electronic files and other materials
produced do not infringe on any copyright or personal or proprietorial rights of others, and that
he/she has the unencumbered right to enter into this Agreement.

8. Indemnity. Artist will indemnify Creative Firm from any damage or loss, including attorney's
fees, rising out of any breach of this warranty.
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10.

11.

Dated:

Use of Artist Name and Information. Artist grants Creative Firm the right to issue and authorize
publicity concerning Artist and to use Artist's name and approved biographical data in
connection with the distribution and advertising of the project.

Proprietary Information — Confidentiality Agreement. Any proprietary information, trade
secrets and working relationships between Artist and Creative Firm and its clients must be
considered strictly confidential, and may not be disclosed to any third party, either directly or
indirectly.

Termination and Notice. With reasonable cause, either party reserves the right to cancel this
Agreement without obligation by giving 30 days written notice to the other party of the intent
to terminate. In the event that either party shall be in default of its material obligations under
this Agreement and shall fail to remedy such default within 60 days after receipt of written
notice thereof, this Agreement shall terminate upon expiration of the 60 day period. Should
Artist's commission be cancelled or postponed for any reason before the final stage, Creative
Firm agrees to pay a cancellation fee based on work completed.

IN WITNESS, parties have accepted the terms and conditions of this Agreement and executed
this document on the date written below.

, 2013.

Signature Signature

Printed Name Printed Name

Address of ARTIST: Address of CREATIVE FIRM:

ARTIST CREATIVE FIRM
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Sample Model Release

This Agreement is between [ 1 (“Photographer”) and the following persons:

(Put in name or names of Model(s) here)
(“Models”).

In consideration of the engagement as a model, and for other good and valuable consideration herein
acknowledged as received, | hereby grant to Photographer, his/her legal representatives, heirs and/or assigns,
those for whom Photographer is acting, and those acting with his/her authority and permission (collectively
“Photographer”), the absolute right and permission to copyright and use, re-use, and publish, photographic
portraits or pictures of me or in which | may be included, in whole or in part, or composite or distorted in character
or form, without restriction as to changes or alterations from time to time, in conjunction with my own or a
fictitious name, or reproductions thereof in color or otherwise, made through any medium at his/her studios or
elsewhere, and in any and all media now or hereafter known, for art, advertising, trade or any other legal purpose.
| also consent to the use of any printed matter in conjunction therewith.

| hereby waive any right that | may have to inspect or approve the finished product or products or the advertising
copy or printed matter that may be used in connection therewith or the use to which it may be applied.

| hereby release, discharge and agree to hold harmless Photographer from any and all liability that has or may occur
or be produced in the taking of said pictures or any subsequent process thereof, as well as any publication thereof.

| acknowledge that | am at least 18 years old, and have the right and ability to consent to the terms herein, and
further, or that | have am authorized and able to sign on behalf of all persons listed above as Model(s).

| have read, understood, and agree to the terms of this Release. | understand that | am or may be giving up certain
legal rights by signing this Release.

Date

Printed Name

Signature

Address

Age (if < 18)

Parent Printed Name
(if applicable)

Parent Sighature
(if applicable)
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@creative
commons

* Want to let people share and use your photographs, but not allow
companies to sell them?

* Looking for access to course materials from the world’s
top universities?

* Want to encourage readers to re-publish your blog posts, as long as
they give you credit?

» Looking for songs that you can use and remix, royalty-free?

What Is Creative Commons?

Creative Commons is a nonprofit organization that enables the sharing and use of
creativity and knowledge through free legal tools.

Our free, easy-to-use copyright licenses provide a simple, standardized way to give
the public permission to share and use your creative work — on conditions of your
choice. CC licenses let you easily change your copyright terms from the default of “all
rights reserved” to “some rights reserved.”

Creative Commons licenses are not an alternative to copyright. They work alongside
copyright and enable you to modify your copyright terms to best suit your needs.
We’ve collaborated with intellectual property experts around the world to ensure
that our licenses work globally.

What Can Creative Commons Do For Me?

If you want to give people the right to share, use, and even build upon a work you’ve
created, you should consider publishing under a Creative Commons license. CC gives
you flexibility (for example, you can choose to allow only noncommercial uses) and
protects the people who use your work, so they don’t have to worry about copyright
infringement, as long as they abide by the conditions you have specified.

If you’re looking for content that you can freely and legally use, there is a giant pool
of CC-licensed creativity available to you. There are hundreds of millions of works —
from songs and videos to scientific and academic material — available to the public

for free and legal use under the terms of our copyright licenses, with more being
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Step 1: Choose Conditions

Publishing under a Creative Commons license is easy. First, choose the conditions
that you want to apply to your work.

Attribution. All CC licenses require that others who use your work in any way must give
you credit the way you request, but not in a way that suggests you endorse them or
their use. If they want to use your work without giving you credit or for endorsement
purposes, they must get your permission first.

NonCommercial. You let others copy, distribute, display, perform, and (unless you
have chosen NoDerivatives) modify and use your work for any purpose other than
commercially unless they get your permission first.

ShareAlike. You let others copy, distribute, display, perform, and modify your work,
as long as they distribute any modified work on the same terms. If they want to
distribute modified works under other terms, they must get your permission first.

NoDerivatives. You let others copy, distribute, display and perform only original copies
of your work. If they want to modify your work, they must get your permission first.

Step 2: Get a License

Based on your choices, you will get a license that clearly indicates how other
people may use your creative work.

®@®

Attribution

Attribution — ShareAlike

Used by Wikipedia

Attribution — NoDerivatives

Attribution — NonCommercial

Attribution — NonCommercial — ShareAlike

Attribution — NonCommercial — NoDerivatives

This work Copyrightind¥hat Users and Creators of Art Need to Knowage 35 of 36
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http://creativecommons.org/
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Top 10 Links For more information about Copyright:

10.

Copyright Kids. http.//www.copyrightkids.org/

Freelance Writing Jobs. www.freelancewritinggigs.com

Brad Templeton Copyright Myths:
http://www.templetons.com/brad/copymyths.html|

Fun Facts About Music Copyright:
http://songwritingandmusicbusiness.com/articles/Fun Facts About Copyright/

What is a Music Copyright?
http://www.leqgaljunglequide.com/resourc/musician/articles/musiccopyright.htm

Copyright Basics - University of Wisconsin La Crosses:
http.//libquides.uwlax.edu/copyright

Copy Right, Copy Sense, by Michael Goad (2005):
http://www.pddoc.com/copyright/copyright facts.htm

Teaching Copyright - Fair Use
http://www.teachingcopyright.org/handout/fair-use-faq

Stanford University Libraries - Copyright and Fair Use:
http.//fairuse.stanford.edu/overview/faqs/

The Copyright Librarian has fun facts and interesting stories that apply copyright
law in an understandable format
blog.lib.umn.edu/copyrightlibn/

BONUS - Watch the video below, for a world-view of copyright protection

11.

Margaret Gould Stewart: How YouTube thinks about copyright (TED Talks)

http://www.ted.com/talks/margaret _stewart _how youtube thinks about copyright.ht
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